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A NOTE BEFORE YOU READ

This work is offered for education and leadership development. It is not legal, financial, accounting, investment, medic-
al or psychological advice; take the advice of a qualified professional who knows your circumstances. Companies and
events are described from the public record as the author understands it; characterisations are the author’s analysis. Ex-

amples are illustrative, and no particular outcome is promised to any reader.

ABSTRACT

Educational and inspirational purposes only. Not financial, legal, or business advice. Pricing strategies
must be adapted to your specific market, jurisdiction, and professional context. Income examples are il-
lustrative, not guarantees. Individual results vary significantly. For every practitioner who has ever un-
dercharged out of guilt, overcharged out of fear, or frozen in the space between-may pricing become an
act of self- knowledge racher than self-doubt. Book Seven opens the Value & Sacred Exchange cluster
(Books 7-9), the heart of Luminous commerce. Preceding: Books 1-6 established your frequency, iden-
tity, voice, digital presence, content, and social field. This Book: Pricing as energetic alignment, self-
worth reflection, and ecological integrity. Moving beyond hourly rates to transformation-based value

within the Luminous Law framework.
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LUXURY PRICING & VALUE FROM NON-DUAL CONSCIOUSNESS

VALUE & SACRED EXCHANGE - CHAPTER SEVEN

Luxury Pricing & Value from Non-Dual

Consciousness

By Ammanuel Santa Anna [ Luminous Prosperity Press I @ 2026
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Luxury Pricing & Value from Non-Dual Consciousness

HAUTE LUMIERE - LUMINOUS MORPHIC MARKETING - CHAPTER SEVEN

The Opening

Educational and inspirational purposes only. Not financial, legal, or business advice. Pricing strategies
must be adapted to your specific market, jurisdiction, and professional context. Income examples are illus-

trative, not guarantees. Individual results vary signiﬁcantly.
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Dedication

For €VCI'y practitioner Wi’lO has cver undercharged out 0{" guilt, Overcharged out O{" fear, or frozen in the

space between-may pricing become an act of self- knowledge rather than self-doubt.

Where This Book Sits
Book Seven opens the Value & Sacred Exchange cluster (Books 7-9), the heart of Luminous commerce.
Preceding: Books 1-6 established your frequency, identity, voice, digital presence, content, and social field.

This Book: Pricing as energetic alignment, self-worth reflection, and ecological integrity. Moving beyond

hourly rates to transformation-based value within the Luminous Law framework.

Following: Book Eight (Client Attraction Through Morphic Resonance) and Book Nine (Sales as Sacred
Invitation) complete the exchange cycle. Luminous Corpus Integration: Directly extends Non-Dual Holist-
ic Abundance and Abundance of Light philosophies. Connects to the Coaching Packages offer architec-
ture, Luminous Leadership Premium Coaching -IP Report for value documentation, and the IP Securitiza-
tion frameworks for understanding intangible asset value. Luminous Law's four values shape every pricing

decision.
Book Seven opens the Value & Sacred Exchange cluster (Books 7-9), the heart of Luminous commerce.
Preceding: Books 1-6 established your ﬁ‘equency, identity7 voice, digitai presence, content, and social field.

This Book: Pricing as energetic alignment, self-worth reflection, and ecological integrity. Moving beyond

hourly rates to transformation-based value within the Luminous Law framework.

Following: Book Eight (Client Attraction Through Morphic Resonance) and Book Nine (Sales as Sacred
Invitation) complete the exchange cycle. Luminous Corpus Integration: Directly extends Non-Dual Holist-
ic Abundance and Abundance of Light philosophies. Connects to the Coaching Packages offer architec-
ture, Luminous Leadership Premium Coaching -IP Report for value documentation, and the IP Securitiza-
tion frameworks for understanding intangible asset value. Luminous Law's four values shape every pricing

decision.
Opening Haiku

What is the true cost
of a life transformed? Ask not-feel its weight in gold.
"The cynic knows the price of everything and the value of nothing."- Oscar Wilde

"Wealth consists not in having great possessions, but in having few wants."-
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Epictetus

Part I: Pricing as Energetic Alignment & Self-Worth Reflection

The Money Wound in Conscious Business

Money is the subject most conscious practitioners avoid, rationalize, or handle with visible discomfort.
There is a pervasive belief in transformational fields that charging well for sacred work is somehow impure
-that true service should be freely given, that money corrupts intention, that wealth and wisdom cannot

coexist.

The Luminous Prosperity framework names this for what it is: a wound, not a truth. The association of
money with corruption is itself a cultural artifact -one that keeps transformational practitioners in scarcity

while less conscious operators capture the premium market.
Non-dual consciousness dissolves the false binary between sacred and commercial. In non-dual awareness,
money is energy. Pricing is communication. Exchange is relationship. And a well-compensated practitioner

is a sustainable practitioner -one who can serve for decades without depletion.

" Undcrcharging is not humility. Itisa failure of self—knowledge dressed as virtue.”

Luminous Law Applied to Pricing
« Beauty: Your pricing structure should be elegant, clear, and aesthetically coherent with your brand.
Beautiful pricing means no hidden fees, no confusing tiers, no manipulative anchoring.
« Accuracy: Your price should accurately reflect the genuine value and transformation you facilitate.
Neither inflated nor deflated. Honest pricing is a radical act.

« Nuance: Pricing is not one-size-fits-all. Honor the nuance of different client situations, offer structures,

and market contexts without compromising your core value.

« Accessibility: Premium pricing does not mean excluding everyone. The Luminous approach includes

pathways for different investment levels -

books, group programs, scholarships, sliding scales -while maintaining a premium flagship.
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Pare II: Moving Beyond Hourly Rates to Transformation-Based Value

HAUTE LUMIERE - LUMINOUS MORPHIC MARKETING - CHAPTER SEVEN

Part II: Moving Beyond Hourly Rates to Transformation-Based Value

The Hourly Rate Trap

Hourly pricing ties your income to your time, creating an inherent ceiling. More importantly, it misframes
the exchange: clients don't pay for your time. They pay for transformation. A coach who facilitates a break-
through in one session delivers more value than ten sessions of incremental progress. Hourly pricing penal-

izes efficiency and rewards slowness.
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Transformation-based pricing asks: What is the genuine value of the outcome this client will experience?

And then prices in relationship to that value, not in relationship to minutes elapsed.
The Transformation Value Equation

Luminous Tool: The Transformation Value Equation
Consider four dimensions of the value you provide:
« Tangible outcomes: What measurable results do clients typically achieve? (Revenue increase, weight
loss, relationship improvement, career advancement)
« Intangible transformation: What qualitative shifts occur? (Confidence, clarity, peace, creative freedom,
self-crust)
« Time acceleration: How much faster do clients reach their goals compared to doing it alone?
« Ripple effects: How does the transformation affect other areas of their life, their relationships, their

own clients or teams?

Your pricing should reflect the sum of these dimensions, not the number of hours you spend facilitating

them.
Part Ill: Premium Positioning Through Coherence, Not Artificial Scarcity

The Scarcity Manipulation Problem
Conventional luxury marketing relies heaviiy on manufactured scarcity: limited spots, countdown timers,
"only 3 remaining," exclusive waitlists. While genuine capacity limits are honest and appropriate, artificial

scarcity is a form of manipuiation that violates Luminous Law's accuracy standard.
Luminous premium positioning is achieved through coherence:

« Depth of expertise demonstrated through content and presence

« Quality of client results documented with honesty

« Coherence of every touchpoint from website to welcome email

« Natural selectivity -not everyone is a fit, and you communicate this clearly

* Your own relationship with your pricing -when you are genuinely grounded in your value, clients feel

that groundedness

"The real price of everything is the toil and trouble of acquiring it."- Adam Smith, The Wealth of Nations
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Package Design That Honors Natural Client Journeys
Luminous offer design follows the organic arc of transformation:

Entry-level offerings (books, workshops, group programs) allow people to experience your field at lower
investment. These are not "lead magnets” -they are genuine value containers that serve people who may

never buy anything else, and that's perfectly fine.

Core offerings (signature programs, coaching packages) represent your primary transformational contain-

er. Design these around the genuine journey, not around what's easy to sell.

Premium offerings (VIP, intensive, ongoing retainers) serve clients who want the deepest access to your

field. These are priced to reflect the depth of access and the energy required to provide it.

”Luxury pricing is not about charging more. It is about delivering so much genuine value that

the price feels like an underscatement.”

Part IV: Payment Structures, Sacred Commitment &
MOTle COTlUCVSGlL'iOTlS

Payment as Energetic Commirment

In the Luminous framework, payment is not a transaction -it is a commitment ritual. When a client invests
significantly, they are making an energetic declaration: I am committed to this transformation. This com-

mitment itself is therapeutic and transformative.
Payment structure options, cach carrying different energetics:

« Pay in full: Creates complete commitment. Removes financial distraction from the work. Often
warrants a discount as energetic recognition.

« Payment plans: Make transformation accessible. Should be structured with integrity -not as a
manipulation tool, but as genuine accessibility.

« Deposits: Create initial commitment while allowing the relationship to deepen before full investment.

Navigating Pricing Conversations from Grounded Presence

The moment of pricing conversation reveals your relationship with your own value more than any other
moment in your business. If you flinch, apo]ogize, over—explain, or rush through pricing, the client's

Nervous system registers uncertainty.
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Luminous pricing conversations follow this arc:

« Establish the transformation clearly. The client must see and feel the value before hearing the number.

« State the price with grounded clarity. No apology. No justification. No filler. Just clear, warm,

confident communication.

« Hold the space. After stating the price, allow silence. Let the client process. Resist the urge to fill the

space with explanation.

« Welcome all responses. A yes is beautiful. A no is information. A "let me think about it" is honest. All

responses are honored.

"Wealth is the ability to fully experience life."- Henry David Thoreau
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Part V: The Energetics of Money as Flow & Exchange

HAUTE LUMIERE - LUMINOUS MORPHIC MARKETING - CHAPTER SEVEN

Part V: The Energetics of Money as Flow & Exchange

Money as Living Energy in the Luminous Ecology

In the broader Luminous Prosperity philosophy, money is understood as a form of life energy in motion.
Like water, it flows most healchily when it moves -in and out, giving and receiving, circulating through the

€C05y5t61’1’1.
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Practitioners who hoard (charging but never investing in their own growth) create stagnation. Practition-
ers who over-give (undercharging, over-delivering, never receiving) create depletion. The Luminous ideal is

a dynamic equilibrium -a flowing exchange that nourishes all parties.

This understanding transforms pricing from an anxiety-producing decision into a participation in the lar-
ger flow of abundance. When you charge well, you enable your own sustainability, which enables your con-
tinued service, which enables your clients' continued transformation. The win-win is not negotiated -it is

structurally inherent in fair, grounded pricing.

Communicating Value Without Justification

One of the most powerful pricing practices in the Luminous framework is the refusal to justify. Justiﬁca—

tion communicates doubt. It says: I'm not sure this is worth what I'm asking, so let me convince us both.
Instead, communicate value through:

+ Demonstration (your content, your presence, your field)
« Documentation (honest client results, authentic testimonials)
« Clarity (precisely what the client will experience and what conditions support success)

« Confidence (your grounded relationship with your own worth)

"If you have to justify your price, you haven't yet established your field. Go back to coherence.”

Part VI: The Win-Win Pricing Ecosystem

An Ecological Model of Value Exchange
The Luminous approach to pricing creates a win-win-win ecosystem:

« Win for the client: 'Ihcy receive genuine transformation at a price that reflects its value, creating sacred

commitment that supports their success.

« Win for the practitioner: They receive fair compensation that enables sustainability, continued growth,

and dccpcncd service capacity.

« Win for the field: Premium pricing by conscious practitioners raises the standard for the industry,

models healthy money relationships, and channels resources toward transformational work.

This is pricing as ecological action -a recognition that how we handle money shapes the healch of the entire

market ecosystem.
Appreciative Inquiry - A reflection

Appreciative Inquiry - A reflection
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What is your earliest money memory? How does it still influence your relationship with pricing? What

would it mean to update this story?

lfyou were completely free Of money anxiety—if fmancial security were guaranteed regardless —What WOuld

you charge for your work? What does the gap between that number and your current pricing reveal?

When you state your price to a prospective client, what happens in your body? Where is the tension? What

is the tension protecting?
Appreciative Inquiry - A reflection

What is your earliest money memory? How does it still influence your relationship with pricing? What

would it mean to update this story?

If you were completely free of money anxiety-if financial security were guaranteed regardless -what would

you charge for your work? What does the gap between that number and your current pricing reveal?

When you state your price to a prospective client, what happens in your body? Where is the tension? What

is the tension protecting?

Name three practitioners whose pricing you admire -people who charge well and seem at peace with it.

What qualities do they embody that you could cultivate?

Write a love letter to money. Seriously. What would you say if money were a relationship you wanted to
heal?

Complete: "The tmnsformation I facilitate is worth $_ because

_"Write this without ﬂinching. Ifyou flinch, notice where and why.

Name three practitioners whose pricing you admire —people who Charge well and seem at peace with it.

What qualities do they embody that you could cultivate?

Write a love letter to money. Seriously. What would you say if money were a relationship you wanted to
heal?

Complete: "The transformation I facilitate is worth $_ because

_"Write this without flinching. If you flinch, notice where and why.

Appreciative Inquiry - A reflection

What would my business feel like if pricing were a source of joy rather than anxiety?

How might my client re]ationships deepen ifmy pricing reflected genuine mutual respect?

What becomes possible for my field of service if I am generously compensated?
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If money truly is energy, what quality of energy am I currently inviting through my pricing?
What would pricing look like if it were designed by my wisest, most abundant self?

What would my business feel like if pricing were a source of joy rather than anxiety?

How might my client relationships deepen if my pricing reflected genuine mutual respect?
What becomes possible for my field of service if I am generously compensated?

If money truly is energy, what quality of energy am I currently inviting through my pricing?

What would pricing look like if it were designed by my wisest, most abundant self?

Chapter: Best Practices for Luminous Pricing
« Review pricing annually against your growing expertise, results, and market positioning.
» Never apoiogizc for your price. State it with warmth and ciarity.
« Offer genuine accessibility through tiered offerings, not discounted premium.
+ Document transformation rigorously -this is the evidence of your value.
« Invest in your own growth at a level that macches what you ask clients to invest.
« Eliminate artificial scarcity. If you have 3 spots, say 3 spots. If you have 30, say 30.
« Practice the pricing conversation aloud until your body is settled and your voice is steady.
« Honor payment boundaries. Late payments and broken agreements drain the field.
« Celebrate money received as energy ﬂowing into your ecosystem. Gratitude arnplifics flow.

« Trust the field. When your coherence is strong, the right clients arrive at the right price.
Chapter: Complementary Luminous Canon -
Synergistic [nt:egmtion

Primary Synergies

Non-Dual Holistic Abundance & Abundance of Light “The philosophical foundation for understanding

money as energy, abundance as attunement, and pricing as participation in universal flow.
Integration: Read these alongside this book for the deepest money healing.

Coaching Packagcs “The practical architecture of offers and pricing tiers. This book provides the phi]o—

sophy; Coaching Packages provides the structure.

lntegration: DCSigl’l yOLlI' package structure using bOti’l frarneworks sirnuitaneousiy,
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Luminous Leadership Premium Coaching - IP Report - Understanding the intellectual property value of

your methodology supports confident premium pricing,

Integration: Complete your IP audit before setting transformation-based prices.

Secondary Synergies

IP Securitization -For practitioners building scalable IP assets, understanding valuation frameworks sup-
p 5 g p

ports pricing at the enterprise level.
Luminous Holonics -The ecological model of value exchange draws from holonic systems theory.

Meditations & Affirmations -Use abundance affirmations as daily pricing confidence practices.

Practitioner Practicality Section I: The Pricing Reset Protocol

Week 1: Audit. List all current offerings with prices. For each, rate your confidence (1-10) when stating the

price. Any below 7 needs attention.

Week 2: Research. Survey 1o practitioners at your level or above. Not to copy - to calibrate. Notice where

you fall relative to your actual expertise.

Week 3: Recalibrate. Using the Transformation Value Equation, recalculate your pricing from the client's

outcome perspective. Adjust.

Week 4: Practice. State your new prices aloud 20 times until your body is settled. Then state them to one
real prospect.

Practitioner Practicality Section II: The Pricing Conversation Script Framework

Opening: "Let me share what Working together looks like and what the investment involves."
Transformation description: Paint the full picture of the journey and likely outcomes.

Price statement: "The investment for this work is §[X]." Full stop. Breathe.

Silence: Hold the space. Let them respond.

If yes: "Wonderful. Let's discuss next steps and get you started.”

If no/not now: "I completely respect that. Trust your timing. I'm here when you're ready.”

If negotiation: "I appreciate you sharing that. My pricing reflects the genuine value of this work. I'd be

happy to explore a different offering that might be a better fit for your current investment level."
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Practitioner Practicality Section Ill: The Value Documentation System
Maintain a running Value Evidence File containing:

« Client result summaries (quantitative and qualitative)

« Testimonials captured immediately after transformation

« Before/after snapshots with client permission

« Revenue/career/relationship improvements clients report

* Your own evolving expertise (certifications, publications, experience milestones)

Review this file before any pricing conversation. It grounds you in evidence, not anxiety.
Retreat & \X/orkshop Section I: The Money Relationship \X/orkshop (Half—Day)

Duration: 4 hours I Group Size: 6-12

+ Opening: Guided meditation on money as energy. (20 min)

« Teaching: Luminous pricing philosophy. Non-dual money consciousness. (30 min)

« Exercise: Money autobiography -write your financial story in 15 minutes. Share key moments in pairs.
(45 min)

« Teaching: Transformation Value Equation. Premium positioning through coherence. (30 min)

« Exercise: Recalculate your pricing using the TVE. Share new numbers with group. Practice stating

them aloud. (60 min)

« Closing: Money gratitude practice. Commitments for the coming month. (15 min)

Retreat & Workshop Section II: The Abundance Immersive (2-Day)

Day 1: Healing -Money autobiography deep dive. Generational money patterns. Somatic money work

(where do you hold financial tension?). Luminous abundance philosophy.

Day 2: Empowerment -Pricing recalibration workshop. Pricing conversation practice in triads. Offer suite

design. Value documentation system setup.

Abundance affirmation creation. 9o-day abundance commitments.
Retreat & \X/orkshop Section Il[: Pedagogy Notes

Principles

« Create safety first. Money is one of the most emotionally charged topics. Establish trust and

confidentiality before any sharing.
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« Normalize the full spectrum. Some participants will undercharge dramatically; others may overcharge.

Both are expressions of money wounds. Honor all positions.
« Somatic emphasis. The body holds money trauma. Include body-based exercises throughout.

« Practice over theory. The transformation happens when participants actually say their new prices aloud

and feel the group hold them.

+ Model transparency. Be willing to share your own pricing journey, including mistakes and growth.

Key Exercises

The Price Statement Circle: Participants stand in a circle. Each states their price for their primary offering,

clearly and without apology. Group witnesses. Repeat until the body settles.

The Value Flood: In 3 minutes, write every form of value you provide —tangible, intangible, ripple effects,

time savings, everything. Read the list aloud. Notice how it changes your relationship with your price.

The Abundance Walk: Walking meditation outdoors, noticing abundance in nature

« leaves, stars, grains of sand, blades of grass. Discussion on how scarcity thinking contradicts observable

reality.
Back Matter

Glossary

« Energetic Commitment: Payment understood as a client's declaration of readiness for transformation

« Non-Dual Money Consciousness: Understanding money as energy, beyond the false binary of sacred vs.

commercial

« Transformation Value Equation: A framework for pricing based on client outcomes rather than

practitioner time
« Value Evidence File: A documented collection of client resules supporting confident pricing

+ Win-Win-Win Ecosystem: Pricing that serves client, practitioner, and industry simultancously

Appendix: Tmnsfbrmation Value Equation Worksheet

. Tangiblc outcomes value: $

« Intangible transformation value: $
« Time acceleracion value: $

. Ripplc effect value: $

« Total transformation value: $
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« Your price (typically 10-20% of total value): $

Invitation to Continue

Book Eight: Client Attraction Through Morphic Resonance -Your pricing is grounded. Your value is clear.
Now we explore how aligned clients find you naturally through field coherence rather than lead generation

tactics. The attraction is already happening. Book Eight helps you trust it.

@ 2026 Ammanuel Santa Anna I Luminous Prosperity Inc. All rights reserved. Book Seven of the Lumin-

ous Morphic Marketing Mastery series.
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Luxury Pricing & Value from Non-Dual Consciousness
Ammanuel Santa Anna - Luminous Prosperity Inc. - Haute Lumieére
Set in Cormorant Garamond and Manrope.

Read the Business Library at business.hautelumiere life/library.

Luminous Library Licence 1.0 - hautelumiere.life/library-licence

REQUEST A CONVERSATION

business.hautelumiere.life/book/?kind:gainshare

The Business Library

business.hautelumiere.life/library/

The packages

huutelumiere.life/pricing/

business.hautelumiere.life/library/luminous-morphic-marketing - business.hautelumiere.life



https://business.hautelumiere.life/library/luminous-morphic-marketing
https://business.hautelumiere.life/
https://business.hautelumiere.life/library/
https://hautelumiere.life/library-licence
https://business.hautelumiere.life/book/?kind=gainshare
https://business.hautelumiere.life/library/
https://hautelumiere.life/pricing/

	Luxury Pricing & Value from Non-Dual Consciousness
	The licence
	A note before you read
	Abstract
	Luxury Pricing & Value from Non-Dual Consciousness
	The Opening
	Dedication
	Where This Book Sits
	Opening Haiku
	What is the true cost

	Part I: Pricing as Energetic Alignment & Self-Worth Reflection
	The Money Wound in Conscious Business
	Luminous Law Applied to Pricing

	Part II: Moving Beyond Hourly Rates to Transformation-Based Value
	The Hourly Rate Trap
	The Transformation Value Equation
	Luminous Tool: The Transformation Value Equation
	Part Ill: Premium Positioning Through Coherence, Not Artificial Scarcity
	The Scarcity Manipulation Problem
	Package Design That Honors Natural Client Journeys

	Part IV: Payment Structures, Sacred Commitment &
	Money Conversations
	Payment as Energetic Commitment
	Navigating Pricing Conversations from Grounded Presence

	Part V: The Energetics of Money as Flow & Exchange
	Money as Living Energy in the Luminous Ecology
	Communicating Value Without Justification

	Part VI: The Win-Win Pricing Ecosystem
	An Ecological Model of Value Exchange
	Complete: "The transformation I facilitate is worth $_ because
	Complete: "The transformation I facilitate is worth $_ because
	Chapter: Best Practices for Luminous Pricing
	Chapter: Complementary Luminous Canon -
	Synergistic Integration
	Primary Synergies
	Secondary Synergies
	Practitioner Practicality Section I: The Pricing Reset Protocol
	Practitioner Practicality Section II: The Pricing Conversation Script Framework
	Practitioner Practicality Section Ill: The Value Documentation System
	Retreat & Workshop Section I: The Money Relationship Workshop (Half-Day)
	Duration: 4 hours I Group Size: 6-12
	Retreat & Workshop Section II: The Abundance lmmersive (2-Day)
	Retreat & Workshop Section Ill: Pedagogy Notes
	Principles
	Key Exercises
	The Abundance Walk: Walking meditation outdoors, noticing abundance in nature
	Back Matter
	Glossary
	Appendix: Transformation Value Equation Worksheet
	Invitation to Continue



